TAM Signs New Fidelidade Agreement with 16 Airlines
 
With these new partnerships, TAM Fidelidade clients will be able to accrue and redeem points in flights operated by all Star Alliance member airlines
 
  
São Paulo, May 12, 2010 – On May 13, when it officially became a member of Star Alliance, TAM Airlines began16 new FFP (Frequent Flyer Program) agreements, increasing even more the benefits offered to their clients through the TAM Fidelidade program.  The partnerships will include the following companies within the largest airline alliance in the world: Adria Airways, Air China, Air New Zealand, ANA, Asiana Airlines, Blue1, Croatia Airlines, EGYPTAIR, LOT Polish Airlines, Scandinavian Airlines, Shangai Airlines, Singapore Airlines, South African Airways, Spanair, THAI and Turkish Airlines.
As the new agreements take place, TAM Fidelidade clients will be able to accrue and redeem points in any flight operated by one of the new partners.   The same benefit is valid for frequent flyer clients of the partner airlines, who will be able to accrue and redeem points or miles through TAM flights. 
 
"We are pioneers in launching an airline fidelization program in Brazil, and now we expand the benefits offered to our clients and Star Alliance clients,” states Paulo Castello Branco, TAM Vice President of Sales and Planning.  He explains that beginning May 13, the TAM Fidelidade program will be fully integrated to the fidelization programs 26 members of the Star Alliance.
 
TAM already had FFP agreements with Lufthansa, United, TAP Portugal, US Airways, Air Canada, Brussels Airlines, Austrian, bmi, Continental Airlines and SWISS, all members of Star Alliance. TAM also has a FFP agreement with LAN, which adds to a total of 27 international partnerships. 
  
"Passengers already enrolled in the TAM Fidelidade program can now accrue points in many ways. A shuttle flight between São Paulo and Rio, for example, can result in points to be used to a trip to China,” Castello Branco explains. 
 
TAM Fidelidade clients already enjoy special benefits, such as the redemption of tickets without seat restriction for travel within South America, besides a wide range of possibilities in international flights offered by TAM and partner airlines around the world.  In order to accrue points, the client only has to provide his or her TAM Fidelidade number during reservation or check-in. 
 
Beginning May 13, all TAM Fidelidade Clients in the Blue or Red categories will also count on the added benefits of the Star Alliance Silver and Gold cards, respectively.  The advantages include (according the type of card): access to exclusive VIP Lounges, priority check-in, extra luggage allowance, priority waitlist boarding, among many other amenities. 
 
Please see below a full list of Star Alliance member airlines, which have partnered with TAM, and their corresponding Frequent Flyer Programs: 
 
Adria Airways (Miles & More)
LOT Polish Airlines (Miles & More)
Air Canada (Aeroplan)
Lufthansa (Miles & More)
Air China (Phoenix Miles)
Scandinavian Airlines (Eurobonus)
Air New Zealand (Airpoints)
Shangai Airlines (Crane Club)
ANA (ANA Mileage Club)
Singapore Airlines (Krisflyer)
Asiana Airlines (Asiana Club)
South African Airways (SA Voyager)
Austrian (Miles & More)
Spanair (Spanair Plus)
Blue1 (Eurobonus)
SWISS (Miles & More)
bmi (Diamond Club)
TAP Portugal (Victoria)
Brussels Airlines (Miles & More)
THAI (Royal Orchid Plus)
Continental Airlines (OnePass)
Turkish Airlines (Miles & Smiles)
Croatia Airlines (Miles & More)
United (Mileage Plus)
EGYPTAIR (Egypt Plus)
US Airways (Dividend Miles)
 
 
TAM (www.tam.com.br) is the leader in the Brazilian domestic market since July 2003 and ended the month of April with a 42.1% market share. The company flies to 43 destinations in Brazil. Through commercial agreements signed with regional companies, it reaches 82 destinations in the Brazilian territory. In the international market, TAM’s participation among Brazilian companies was of 85.4% in April. International operations include flights to 18 destinations in the United States, Europe and South America: New York, Miami and Orlando (USA), Paris (France), London (England), Milan (Italy), Frankfurt (Germany), Madrid (Spain), Buenos Aires (Argentina), La Paz, Cochabamba and Santa Cruz de la Sierra (Bolivia), Santiago (Chile), Asuncion and Ciudad del Este (Paraguay), Montevideo (Uruguay), Caracas (Venezuela) and Lima (Peru). Also, TAM has codeshare agreements that allow clients to fly to other 72 destinations in the USA, South America, Europe and Asia. TAM is a pioneer among Brazilian airlines in the launching of a frequent flyer program. Since January 1, 2010 the TAM Fidelidade program is under the management of Fidelidade Multiplus. The program has over 6.9 million members and has distributed over 10.6 million award tickets. 
